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This guide is intended to provide support for your own 
community management. 

The guide deals with the launch of your new platform, but 
also with various marketing and community 
management possibilities.

If you have any questions, remarks or further best practice 
examples, do not hesitate to get in touch with us!

Welcome to our community management guide
Introduction

Most examples are linked

https://www.linkedin.com/posts/business-metropole-ruhr_tgif-matchmakerruhr-ruhrgebiet-activity-6710190864787898368-JUi6
https://www.linkedin.com/posts/business-metropole-ruhr_tgif-matchmakerruhr-ruhrgebiet-activity-6710190864787898368-JUi6
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1. Platform Launch
a. Launch Event
b. Launch Email-Newsletter
c. Invitations
d. Partner Involvement



1a. Launch Event



1a. Launch Event
Events are a fantastic tool to launch your platform.  
We recommend for each launch to create a digital event 
directly on your platform and combine it with a 
networking/speeddating session.

By doing this, it offers several benefits for you and your 
community:

● A reason to register on the platform
● A reason to test the platform
● Directly experience the scope of (networking) 

possibilities

Everyone in your network who wants to participate in the 
event will register and your platform will fill up all by itself.

In general, we experienced that events with additional value 
propositions (see example on this slide - Speeddating event 
for the launch combined with a keynote speaker from 
Volkswagen) have much higher sign-up rates.

https://innomatch.startup.nds.de/events/speed-dating-in-niedersachsen/XLv237A2w1
https://innomatch.startup.nds.de/events/speed-dating-in-niedersachsen/XLv237A2w1
https://www.linkedin.com/posts/startup-niedersachsen_wir-freuen-uns-zum-auftakt-der-digital-summits-activity-6902524880747577344-fDMa?utm_source=linkedin_share&utm_medium=member_desktop_web
https://www.linkedin.com/posts/startup-niedersachsen_wir-freuen-uns-zum-auftakt-der-digital-summits-activity-6902524880747577344-fDMa?utm_source=linkedin_share&utm_medium=member_desktop_web


1b. Launch Email Newsletter



1b. Launch Email Newsletter

Image with example? 

Additionally to the event we recommend to create a 
newsletter or utilize your existing one to promote your 
launch event. 

Consider everyone you want to have on your platform 
and leverage your existing network. 

In general, we recommend to utilize already established 
communication channels with your community. 

If convenient you can switch to LoftOS for general 
communication soon after launch.



1c. Invitations



1c. Invitations

The platform offers an own invitation tool. This way, all users 
can easily invite their business contacts to the platform.

All users will see an overview of their invitations and if the 
invited person accepted the invitation or not. 

Especially useful for you as platform admin in order to invite 
your business contacts and partners.

You already have registered users on your platform? 
Simply invite them to your launch event  via the event 
invitation function. Manage everything via the platform and 
keep the overview! 

You can see an overview of the invitations and if the invited 
person accepted the invitation or not. 
Invitations via email are also possible, just try it!



1d. Partner Involvement



1d. Partner Involvement

Never walk alone! You have partners who work closely with 
your organization? 

Perfect! You can enable them to freely utilize your platform 
via LoftOS Packages. Just create a “partner” package and give 
them more rights than the default user.

You can define the degree on how much they can use it. 

Offer them the option to host events on your platform 
(enable Write in Events for their package) or moderate own 
groups (enable Write in Groups). 

Should the partners be integrated even deeper into the platform and have their own navigation within the platform? 
No problem! Simply create the corresponding navigation points and set the Visibility option Following packages. 



2. Campaigns
a. General Information

i. Value proposition, to-dos and output
ii. Guideline for Campaign creation

b. Map of innovations
c. Map of the actors
d. Technology Showcase (Database / LinkedIN Post)
e. Value-added service General event calendar
f. Value-added service General newsfeed
g. Speed dating boxes
h. Trade fair support



Experiences have shown that the best response to user platform communication is received via campaigns. Campaign follow a certain 

metrics to create FOMO with the users that pushes them to interact with the platform indirectly. Campaign differ from generic 

information mails

A negative example: Generic information mail
We start our new platform. Come and join!

A campaign comes with three major pillars:

2a. Campaigns: General information

Occasion
The user shall take part in the 
campaign but “not in the platform”. The 
platform is only used for managing the 
occasion.

Example
We want to launch the innovation map 
for digital health.

Value & FOMO
Communicate concrete value the user 
will have. If user does not take part, 
there is a big chance of missing 
something (fear of missing out)

Example
We want to launch an innovation map 
for digital health. We will communicate 
the map on social media and display 
your innovation.

Deadline
Communicate a fix deadline.

Example
We want to launch the innovation map 
for digital health. We will communicate 
the map on social media and show 
your innovation to everyone. 
Communication will start on the 06.04.



2.b Map of Innovations (1/5) 

You as a platform owner create a map of innovation. This 
map will list all innovations (offers) to a certain topic that 
have been published on the platform.

Occasion
User is activated by being listed on the map, not by 
registering to a platform.

Value & FOMO
“We will communicate your innovation to the world.” If a user 
does not provide data, he will not be part of the map, but 
maybe his competitors.

Deadline
The map will be communicated on xx.xx.2023. Please make 
sure to have your data prepared 7 days prior to the publishing 
date.



These instructions are intended to guide you step by step through the process of creating the "Map of innovations" campaign. 

2.b “Map of Innovations” - Instruction (2/5)

Step 1: Set topic and publication date
Consider a topic and a release date for the “Map of 
Innovations” campaign that also serves as a sign-up 
deadline for users who want to be included in the map, and 
make sure you give potential participants enough time (2-4 
weeks) to sign up. 

Step 3: E-Mail promotion
Now that we've set a date and launched the “Map of 
Innovations” campaign, it's time to create awareness and 
encourage participation. One effective strategy is to reach 
out to your regular email subscribers with an engaging 
message. 

Subject: Be part of the “Map of innovations- Brandenburg”!

Dear partner,

we are pleased to present our latest campaign, "Map of Innovations - 
Brandenburg", showcasing the most innovative products and services in our 
wonderful region.

As a valued member of our community, we invite you to participate in this unique 
opportunity to showcase your company's innovations and be featured on our 
platform.
The registration deadline is [insert deadline date], so don't miss your chance to 
participate in this exciting initiative.

By participating in this campaign, we will:

● Promote your company's innovative products or services
● Position your brand as a thought leader in the industry

Join us by submitting your offers to the platform [link to “my offers”]. If you 
haven't registered yet, you'll need to sign up first.
If you have any questions or need assistance, please feel free to contact us at: 
[insert contact information].

Thank you for your support and we look forward to welcoming you to the Map of 
Innovations - Brandenburg!

Yours sincerely, 
 [your name & signature]

Step 2: Create Database for your topic
Create a topic database in the Admin Area > Platform 
Settings > Module Settings > Offers (or Projects) with a 
unique name. Define the offer/project types and filtering 
attributes.



2.b “Map of Innovations” - Instruction (3/5)

Step 4: Social Media Promotion
The promotion Email is sent and now we try to reach partners/ 
followers also via different Social Media Channels, like LinkedIn, 
Twitter….etc. 📢 Attention innovators in Brandenburg! 🚀

Don't miss your chance to showcase your company's latest and 
greatest innovations on our "Map of Innovations - Brandenburg“!🌟

By participating, you'll gain exposure, network with other like-minded 
innovators, and position your brand as a thought leader in the industry. 

💡

Hurry, the deadline to register is coming up on [insert deadline date]! 
🗓

If not already done, visit our platform [insert platform link to “my 
offers”] to register and become part of this exciting initiative. 🤝

Let's showcase the best of Brandenburg's innovation together! 󰙤

#MapofInnovations #Brandenburg #Innovation #Networking 
#ThoughtLeadership #DeadlineApproaching #RegisterNow 

#ExcitingOpportunity

Step 5: Check content of database
Once you've launched your initial promotion, you can keep an 
eye on the daily progress of your newly created database. 
Expect that users may have inquiries, so plan accordingly to 
ensure that you can respond in a timely manner.

Step 6: Create the navigation point (optional)
Enter the administration area, go to Platform Settings, 
Navigation Settings and click the "+Entry" button in the upper 
right corner. Set the navigation to "inactive" and create a 
skeleton by preparing the name and adjusting its color if 
necessary. Ensure that you link the new database as a source 
by selecting 'Database' under the Link section. Next, choose the 
offer or project database and select the desired type to link. 
Finally, adjust the visibility settings so that it's accessible to 
everyone.



2.b “Map of Innovations” - Instruction (4/5)

Step 7: Prepare Press Release
14 days before the deadline expires, the 
press release should be created and 
submitted to regional newspapers, so they 
have enough time to prepare the article and 
to reserve a placeholder for the publishing 
day . Press release proposal:

Regional Innovation Map Launches to Help Businesses Connect with Local Innovators

Potsdam, Germany - A new Regional Innovation Map was launched just one day ago, providing businesses in the region Brandenburg with a 
comprehensive guide to local innovators and service providers. The map is designed to help businesses connect with innovative service 
providers in their area, and is already generating excitement among local entrepreneurs.

The map provides detailed information on each service provider, including their area of expertise and contact details. Users can search for 
providers based on their location, industry, or specific service. With a focus on promoting innovation and collaboration in the region, the 
creators of the map encourage any missing service providers to register on the platform to be part of this innovation map.

"We believe that this map will be a valuable resource for businesses in our region, helping them to find innovative solutions to their problems," 
said one of the creators of the map. "We know that there are many talented service providers in our area who are not getting the recognition 
they deserve, and we hope that this map will help to connect them with potential customers."

The Regional Innovation Map covers a wide range of industries, including technology, healthcare, manufacturing, and logistics. It is expected 
to be particularly useful for startups and small businesses, who may struggle to find innovative solutions on their own.

The creators of the map also hope that it will help to foster a culture of innovation in the region, encouraging more businesses to invest in new 
ideas and technologies. By listing on the map, service providers can gain greater exposure to potential customers in the region, and help to 
build a strong network of innovators and entrepreneurs.

For more information or to register as a service provider on the Regional Innovation Map, visit the website today [insert platform link].

Step 8: Prepare Social Media post for the 
publication of  “ Innovation- Map”
We're in the final stages of preparation for 
our “Innovation Map” launch, and the last 
step is to create an engaging social media 
post to share with  all once it's published. 
The post could look like this:

📣 Exciting news! 🎉
 Our new Regional Innovation Map has been published today! 🗺

 This map is a comprehensive guide to local innovators and service providers, designed to help businesses 
connect with innovative solutions in their area. 🔍

Are you a missing service provider? 
Don't worry, you can register on the platform and be part of this innovation map. 🚀

With detailed information on each service provider, including their area of expertise and contact details, this 
map is the perfect resource for startups and small businesses looking to find innovative solutions. 💡

Let's foster a culture of innovation in the region and build a strong network of entrepreneurs and innovators. 
💪

Visit the website [insert platform link] to register as a service provider on the Regional Innovation Map today! 
🌐

 #innovation #map #localbusiness #networking #startups #smallbusinesses



2.b “Map of Innovations” - Instruction (5/5)

Step 9: Publish the “Map of Innovations”
As the deadline has passed, you are now able to 
activate the navigation point to publish the 'Map of 
Innovations'. Expect messages on the platform after the 
innovation map is published. Block time to respond to 
requests and be available to your community. 



2.c Map of Actors

You as a platform owner create a map of actors. This 
map will list all actors (organizations) to a certain topic.

Occasion
User is activated by being listed on the map, not by 
registering to a platform.

Value & FOMO
“We will communicate your organization to the world.” If a 
user does not provide data, he will not be part of the map, 
but maybe his competitors.

Deadline
The map will be communicated on xx.xx.2023. Please make 
sure to have your data prepared 7 days prior to the 
publishing date.



2.d Technology/Organization Showcase

Instead of publishing maps, especially for smaller amount of 
data it can also make sense to only publish a list of innovations 
of a certain topic. Per week, there can be different topics.

Occasion
User is activated by being listed on the list, not by registering to 
a platform.

Value & FOMO
“We will communicate your innovation to the world.” If a user does 
not provide data, he will not be part of the list, but maybe his 
competitors.

Deadline
The list will be communicated on xx.xx.2023. Please make sure to 
have your data prepared 7 days prior to the publishing date.



2.e Aggregated Event calendar

Make the event calendar of your community the most 
completed once by adding all event calendars from partners or 
users together. To do so, you can use an automated .ics 
import.

Occasion
User is activated by being listed on the calendar, not by 
registering to a platform.

Value & FOMO
“We will communicate your events to the world.” If a user does 
not provide data, he will not be part of the calendar, but maybe 
his competitors events.

Deadline
The calendar will be communicated for the first time on 
xx.xx.2023. Please make sure to have your .ics link prepared 7 
days prior to the publishing date.



2.f News feed

Make the news section of your community the most 
completed once by adding all news from partners or users 
together. To do so, you can use an automated .rss import.

Occasion
User is activated by being listed on the news feed, not by 
registering to a platform.

Value & FOMO
“We will communicate your news to the world.” If a user does 
not provide data, he will not be part of the news section, but 
maybe his competitors events.

Deadline
The news feed will be communicated for the first time on 
xx.xx.2023. Please make sure to have your .rss link prepared 
7 days prior to the publishing date.



2.g Speeddating Packages

Offering the speeddating functionality to all of your 
partners. To make sure that they are reminded about the 
platform when they plan their next event, prepare a box 
with table numbers for them and bring to their office.

Occasion
User is activated by taking part in a speeddating, not by 
registering to a platform.

Value & FOMO
“Take part to find your next customer or investor”. If a user 
does not participate, he might miss out some nice contacts.

Deadline
The event will take place on xx.xx.2023. Please make sure to 
have your profile set until xx.xx.2023.



2.h Trade fair support

Use the platform to digitally support trade fair common 
booths. 

Occasion
User is activated by becoming part of the trade fair 
booth map, not by registering to a platform.

Value & FOMO
“If you do not prepare your profile, you will not listed on 
the screen of the common booth.”

Deadline
The fair will take place on xx.xx.2023. Please make sure to 
have your profile set until xx.xx.2023.



3. Marketing Actions
a. Newsletter
b. Paid Marketing (SEA/SMA)
c. General Social Media

i. Startup of the week
ii. Request of the week
iii. Innovation (offer) of the month

d. Public Relations



3a. Newsletter



Email marketing (I/II)

Manually designed mails.

This can be a preformatted and prewritten email 
that is sent by any newsletter tool with the design 
of the respective platform. Or it can be the already 
existing newsletter of the partner in order to add 
platform content to it, e.g. the platform launch, 
new platform features, infographics, events, etc.



Email marketing (II/II)

Manually designed mails.

In the admin area of the platform, a recipient list can be 
created. This can be done either for all platform users or 
a specific user group.

Admin area - Communication & Privacy - User Mailing - 
Newsletter.

A more detailed guide can be found 
in the admin area or here. 

https://img.innoloft.de/pdf/WL%20partner_%20Mailing%20Guide%20EN.pdf


The content of the email is an overview of the latest 
platform content of ca. the last 14 days, depending on 
the interests entered by the user. 

In this way, the user receives an overview of the latest 
organisations, requests, products, events, members, 
etc. matching his or her areas of interest. 

Further information can be found here.

Platform report
An automated platform newsletter Automated platform feature

https://docs.google.com/presentation/d/1AkLQhQhHmoPCU8-8P1_EU0q2JYjWqM9DmDE1fh7YdT0/edit?usp=sharing


3b. SEO and Paid Marketing 



SEO & Paid marketing

Placement of backlinks, for example, on website of 
multipliers and other partners. 

A backlink is a link from an external page to your 
platform.

Backlinks represent a kind of "vote of confidence" 
from one website to another. If many other 
high-quality websites link to your platform, search 
engines such as Google can conclude that the 
content seems to be relevant to many and that it is 
worthwhile to display it in the search results. 

Advertising your platform via paid media services 
(e.g. LinkedIn Ads or Google Ads). 

It makes sense to check whether the relevant 
competencies are available internally or whether 
they can be covered by an agency.



3c. General Social Media



Onboarding event with social media promotion

Launch and onboarding events in order to give (new) users a nice 
overview and introduction to the platform and its functions. Can also 
be combined with networking sessions.

https://www.linkedin.com/posts/eworldessen_eworld-networking-websession-activity-6889129362143137792-0RIe/
https://www.linkedin.com/posts/eworldessen_eworld-networking-websession-activity-6889129362143137792-0RIe/
https://community.e-world-essen.com/events/inenglish-how-to-e-world-community-overview-on-how-to-best-use-the-platform-visitor-company/mME2eL4xLV/
https://community.e-world-essen.com/events/inenglish-how-to-e-world-community-overview-on-how-to-best-use-the-platform-visitor-company/mME2eL4xLV/


Social media posts by organization accounts

https://www.linkedin.com/posts/business-metropole-ruhr_matchmakerruhr-international-matchmaking-activity-6791024641101066240-CxTT
https://www.linkedin.com/posts/business-metropole-ruhr_matchmakerruhr-international-matchmaking-activity-6791024641101066240-CxTT
https://www.linkedin.com/posts/business-metropole-ruhr_tgif-matchmakerruhr-ruhrgebiet-activity-6710190864787898368-JUi6
https://www.linkedin.com/posts/business-metropole-ruhr_tgif-matchmakerruhr-ruhrgebiet-activity-6710190864787898368-JUi6
https://www.linkedin.com/posts/ecodynamics-gmbh_plattformaemkonomie-masterclasses-community-activity-6818527625779167232-tRWX
https://www.linkedin.com/posts/ecodynamics-gmbh_plattformaemkonomie-masterclasses-community-activity-6818527625779167232-tRWX
https://twitter.com/WirtschaftNRW/status/1503754933056774148


Social media posts by private accounts

Created videos can be also used 
for posts by private accounts.

https://www.linkedin.com/posts/christoph-dammermann-961573a4_globale-innovationsplattform-f%C3%BCr-nordrhein-westfalen-activity-6910501223762690048-_ibh?utm_source=linkedin_share&utm_medium=member_desktop_web
https://www.linkedin.com/feed/update/urn:li:activity:6910111761744429056/
https://www.linkedin.com/posts/thehoo_digitalhealth-diga-bionnale-activity-6923221501131243520-7765/?utm_source=linkedin_share&utm_medium=member_desktop_web


3c. Public Relations



Integration into own website

If you have an extra platform landing page, 
you can link to this website directly.

https://www.ginsum.eu/matchmaker/


Press release and news on own website

https://www.tu-darmstadt.de/universitaet/aktuelles_meldungen/einzelansicht_364736.de.jsp
https://www.tu-darmstadt.de/universitaet/aktuelles_meldungen/einzelansicht_364736.de.jsp
https://www.land.nrw/pressemitteilung/globale-innovationsplattform-fuer-nordrhein-westfalen-ministerpraesident-wuest
https://www.land.nrw/pressemitteilung/globale-innovationsplattform-fuer-nordrhein-westfalen-ministerpraesident-wuest
https://www.e-world-essen.com/de/presse/pressemitteilungen/single-view/offizieller-launch-der-neuen-digitalen-e-world-plattform
https://www.e-world-essen.com/de/presse/pressemitteilungen/single-view/offizieller-launch-der-neuen-digitalen-e-world-plattform


Articles in external and internal media 

Announcement and 
presentation of new 
matchmaker.ruhr 
platform in online 
magazine.

See also examples 
for press releases 
for in the launch 
section.

https://www.top-magazin.de/ruhr/2021/01/19/metropole-ruhr-business/
https://www.top-magazin.de/ruhr/2021/01/19/metropole-ruhr-business/


Videos for explanation of platform benefits and features

Videos can be used on landing 
page, for social media post and 
in newsletters.

https://matchmaker.ruhr/public/


4. Everyday Tasks
a. Events
b. Groups
c. Forms
d. Webinars / eLearnings



4a. Events



Startup matchmaking series for specific topic

Event series might 
be worth to be 
announced by 
press release and 
other media.

https://innovations-plattform.energy4climate.nrw/events/energie-matching-fokus-warmewende/wzvPlNoxNb/
https://www.energieagentur.nrw/eanrw/pi_agri-photovoltaik_sonnenstrom_plus_hoehere_ertraege/matching_zu_fokusthemen_der_energiewende


Event for industry specific topics with expert speakers

https://community.e-world-essen.com/events/the-role-of-guarantees-of-origin-and-certificates-for-the-development-of-the-clean-hydrogen-industry/AXYP89ArEQ
https://community.e-world-essen.com/events/the-role-of-guarantees-of-origin-and-certificates-for-the-development-of-the-clean-hydrogen-industry/AXYP89ArEQ
https://community.e-world-essen.com/events/energate-webtalk-hydrogen-regulation-booster-or-restrainer-of-the-market-ramp-up/ABl2kmbrjp
https://community.e-world-essen.com/events/energate-webtalk-hydrogen-regulation-booster-or-restrainer-of-the-market-ramp-up/ABl2kmbrjp


Short impulse events with speaker on certain topic

Social media images with pictures of persons 
work generally quite well.

https://community.starfrica.de/events/lunch-impulse-with-stefan-pandorf-particulate-how-to-start-and-grow-a-business-in-germany/EJo2nM3xl6
https://community.starfrica.de/events/lunch-impulse-with-stefan-pandorf-particulate-how-to-start-and-grow-a-business-in-germany/EJo2nM3xl6
https://www.linkedin.com/posts/starfrica-startup-germany-africa_lunchimpulse-starfrica-entrepreneurs-activity-6804860458093289474-l9mD
https://www.linkedin.com/posts/starfrica-startup-germany-africa_lunchimpulse-starfrica-entrepreneurs-activity-6804860458093289474-l9mD


Events for cross-regional cooperation

A corresponding LinkedIn event for your own platform event is not 
only helpful for attention and visibility, but also enables a quick 
and uncomplicated invitation of all LinkedIn contacts and further 
communication.

https://matchmaker.ruhr/events/innovation-bridge-china-nachhaltig-auf-der-uberholspur/wWDraWX2Xd
https://matchmaker.ruhr/events/innovation-bridge-china-nachhaltig-auf-der-uberholspur/wWDraWX2Xd
https://www.linkedin.com/events/innovationbridgechina-nachhalti6798971755240140800/
https://www.linkedin.com/events/innovationbridgechina-nachhalti6798971755240140800/


Events with startup pitches

In this case with a corresponding 
LinkedIn event for more attention and 
visibility.

https://xrconnect.vdc-fellbach.de/events/kick-off-xr-start-up-connect/jpy2ER9P8Q?
https://xrconnect.vdc-fellbach.de/events/kick-off-xr-start-up-connect/jpy2ER9P8Q?
https://www.linkedin.com/posts/virtual-dimension-center-vdc-fellbach_interessantes-event-von-virtual-dimension-activity-6782605795830849536-T_1u
https://www.linkedin.com/posts/virtual-dimension-center-vdc-fellbach_interessantes-event-von-virtual-dimension-activity-6782605795830849536-T_1u


Joint event by two ecosystem partners 

Events with partners have 
advantage of better marketing 
reach and thematic synergies.

https://matchmaker.ruhr/events/innovation-bridge-north-america-presents-hydrogen-startups-canada/1RvxgL325Y


Win-win: Offer the events module to your partners

Offer the event module to your partners and create a 
win-win situation. You are growing your members without 
hosting own events and your partners can utilize the 
event module and the existing community for free.

Your
partners



4b. Groups



Groups for cluster and initiative management

Organisation of (open or 
closed) groups for 
different stakeholders, 
interest groups, business 
areas, etc.

https://koop-bb.de/groups/cluster-energietechnik-berlin-brandenburg/b592AorLGE
https://koop-bb.de/groups/cluster-energietechnik-berlin-brandenburg/b592AorLGE
https://koop-bb.de/groups/meine-stadt-der-zukunft/47yxQwPd5p
https://koop-bb.de/groups/meine-stadt-der-zukunft/47yxQwPd5p
https://koop-bb.de/groups/gibi-green-industries-brandenburg-initiative/AXYP8O2EQz
https://koop-bb.de/groups/gibi-green-industries-brandenburg-initiative/AXYP8O2EQz


Groups for exchange in verticals

Organisation of (open or 
closed) groups for 
different stakeholders, 
interest groups, business 
areas, etc.

https://app.collaeb.io/groups


How to get users into the group

New group members can be invited via e-mail 
or directly via name – if the person is already 
registered to the platform.

Groups also can be 
easily promoted via 
social media. 

https://www.linkedin.com/posts/eworldessen_wasserstoff-hydrogen-wasserstoffprojekte-activity-6929420948316020736-lnBv


Win-win: Offer the groups module to your partners

Offer the groups module to your partners and create a 
win-win situation. You are growing your members without 
hosting own groups and your partners can utilize the 
groups module and the existing community for free.

Your
partners



4c. Forms



Forms module can be used for feedback and other purposes

Forms can be quickly and 
easily designed and 
managed in the 
platform's admin area. 

https://innomatch.startup.nds.de/home


4d. Webinars / eLearnings



Webinars / eLearnings

The Programs Module 
can be used to create 
own eLearning courses 
and on-demand webinars


